Quiz 2E Winter 2005

1.
What is positioning?  Segmentation?

2.
What are demographics and how are they used?

3.
What are are psychographic variables? 

4.
What is a target market?

5.
What is a brand personality?

6.
What is CRM?

7.
How do marketers typically view all products?

8.
What is an augmented product?  

9.
What are shopping products?  

10.
In the US how is an innovation legally defined?

11.
 What is discontinuous innovation?  Continuous innovation?  Dynamically continuous innovation?

12.
What issues are associated with test marketing?

13.
What is the first step in the adoption process?

14.
What are Innovators?

15
What is cannibalization?

16.
What are the stages of the product life cycle?

17.
What factors contribute to the length of the introduction stage of the product life cycle?

18.
What is a brand?

19.
What is the most used and most recognized form of branding?

20.
What is a private-label brand?

21.
What is licensing?

22.
What do brand managers do?

23.
What are the four characteristics used to differentiate services from goods?

24.
What method(s) might be used to avoid the problems associated with inseparability?

25.
How do differing prices to lessen the problems related to the characteristics of services?

26.
What is a service encounter?

27.
What is a core service?  

28.
What is a gap analysis?  A critical incident?

29.
What is countertrade?

30.
Why are some products sold at prices higher than other products with similar attributes? 

31.
What are the different types of pricing objective? 

32.
What happens according to the law of demand?

33.
How is price elasticity of demand is calculated?

34.
What are variable costs?  Fixed costs?

35.
What is a break-even analysis?

36.
Given production costs, selling price to distributors, and the company's fixed costs be able to calculate the profit the company will make if it sells a given quantity of product.

37.
Calculate average fixed cost? 

38.
Given production cost, selling price and total fixed costs, calculate the break-even point.

39.
What is psychological pricing?  Cost-plus pricing?  Demand-based pricing?

40.
Which businesses would be most likely to use markup on selling price?

41.
What is prestige pricing?  Skimming pricing?  Penetration pricing?

42.
What is price bundling?

43.
What is uniform delivered pricing?

44.
What are trade or functional discounts?

